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Abstract. This paper investigated the status quo of non-English majors’ Chinese culture identity in 
a Chinese college. The results indicated that non-English majors identified with Chinese culture on 
the whole. For different items of Chinese culture surveyed in the study, students exhibited 
differences in identity degree, namely students showed strong preference for Chinese food, Chinese 
festivals and values, while the degrees of agreement with Chinese literature, arts, construction, 
education and entertainment were not as high as the aspects of Chinese culture mentioned 
previously. The analysis of the differences in identity degree indicated the frequency of direct 
exposure to Chinese culture affected the college students’ identification with Chinese culture. 

1. Introduction
Recently, with the development of educational information technology and the fast pace of

globalization, English learners in China have access to richer English materials and more 
approaches to learning English, which has urged numerous Chinese students started learning 
English at a very early age. Thus, before entering college or university, they have been exposed to 
English for over ten years. As for Chinese college students who have a strong curiosity about the 
new things, they might have a keen interest in the English culture. Have long exposure to English, 
especially to English culture, such as English movies or songs affected their Chinese culture 
identity? If so, to what degree of English learning affected college students’ Chinese culture identity? 
These are issues concerned by Chinese scholars and a series of studies have been conducted. 

Ren Yuxin indicated that there was a difference in students’ identity with Chinese culture and 
English culture, and Chinese college students still think highly of Chinese culture after many years’ 
English study[1]. Chen Xinren demonstrated that despite college students’ higher degree of Chinese 
culture identity than foreign culture identity, the overall scores of Chinese culture identity were not 
far higher than that of English culture[2]. After analyzing the results of an empirical investigation, 
Ren Xiaohua [3] found out that learning English culture has had a negative influence on college 
students’ Chinese culture identity. Liu Yan investigated English majors’ identity with Chinese 
culture, and pointed out that English majors showed lower identity degree of Chinese culture, 
among which they identify the social norms the least[4].  

Due to the complexity of the factors impacting culture identity and the differences in the subjects, 
the results of the studies on culture identity of Chinese college students are still not in consistent 
with each other. Therefore, it is still necessary to investigate Chinese college students’ culture 
identity with different subjects from different perspectives. On the basis of survey by questionnaire, 
this paper aims to study the current situation of non-English majors’ culture identity in China and to 
make out what would affect Chinese college students’ identity with Chinese culture. 

2. Research Design
2.1. Participants
In this study, there were in total 189 non-English majors in Xingzhi College of Xi’an University

of Finance and Economics participated in the survey of Chinese culture identity, including 50 boys 
and 139 girls. The boys accounted for 26.5% of all the participants and the girls 73.5%. All the 
participants entered Xingzhi College in September 2016, and they were sophomores with their 
average age of 20.36 when the survey was conducted. 
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2.2. Research instrument  
The questionnaire entitled “The questionnaire of investigation on non-English majors’ Chinese 

culture identity” was employed to investigate non-English majors’ Chinese cultural identity. It 
consisted of 14 items, which involved nine aspects of Chinese culture, including Chinese festivals, 
Chinese food, values, wedding customs, construction, arts, literature, entertainment and so on. Each 
item was in the form of a statement, i.e. “Compared with XX in the west, I prefer XX in China.” 
followed by five choices. According to Likert Scale, these choices were labeled by scores from 1 to 
5, representing the different degrees of the agreement of the statement from “I disagree completely” 
to “I agree completely”. “1” meant “I disagree completely”, “2” “I disagree”, “3” “I have an unclear 
attitude”, “4” “I agree” and “5” “I agree completely”. 

2.3. Data collection 
 The survey was conducted among non-English majors in June 2018. 200 students answered the 
questions in the questionnaire in class, and got 189 valid copies with the validity rate of 94.5%. 
Afterward, the collected data were input into SPSS 17.0 statistics software to get the total scores, 
the mean values and grouping frequency. Meanwhile, according to the division of the degrees of 
culture identity in Ref. [3] and [5], 3 was set as the reference value, i.e. the scores higher than 3 
were regarded as identifying Chinese culture, those equal to 3 represented unclear attitude towards 
Chinese culture, those lower than 3 preference for English culture. The Cronbach’s Alpha of all the 
data from the questionnaire was .778. 

3. Results and Discussions 
3.1. Non-English Majors’ overall scores of identifying with Chinese culture 
In the questionnaire, there were altogether 14 items, therefore the reference value was 3*14, 

namely, the scores higher than 42 were considered as agreement of Chinese culture identity, scores 
equal to 42 unclear attitudes, scores lower than 42 meant preference for English culture. 

Table 1. Students’ total scores of agreement 

Scores Frequency Percentage (%) 

<42 22 11.6 

=42 6 3.2 

>42 161 85.2 

In total 189 100.0 

According to Table 1, the number of scores of students higher than 42 was 22, indicating that 22 
students didn’t prefer Chinese culture, in other words, 11.65% of them didn’t like the aspects of 
Chinese culture listed in the questionnaire. The number of scores equal to 42 was 6, demonstrating 
that 3.2% participants had an unclear attitude towards Chinese culture as well as English culture. 
Meanwhile, 161 participants’ scores were higher than 42, accounting for 85.2% of the total 
participants, exhibiting most participants like Chinese culture listed in the questionnaire. In a word, 
most college students identified with Chinese culture. 

3.2. Non-English Majors’ mean values of identification with each item 
According to table 2, the number of items with the mean values lower than 3 is zero, indicating, 

in general, all the items in the questionnaire were identified by the participants; there was only one 
item with the mean value equal to 3, accounting for 7.1% of all the listed 14 items; the number of 
the items with mean value higher than 3 was 13, sharing 92.9% of the whole items. The above data 
showed that for the 14 items involving Chinese culture, college students identified most of them, 
the percentage up to 92.9%.  

More specifically, items identified by the students were related to 8 aspects of Chinese culture, 
including festivals (Item 1, Item 2), diets (Item 3, Item 4), entertainment (Item 7), construction 
(Item 9), literature (Item 10, Item 11), wedding customs (Item 5), arts (Item 12), and education 
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(Item 13, Item 14). Students hold an unclear attitude toward entertainment (8). 
Table 2. The mean values of different items 

Mean value Frequency Percentage (%) Items(in descending order of the mean value) 

>3.00 13 92.9 1, 3, 2, 6, 4, 13, 11, 9, 10, 12, 7, 5, 14 

=3.00 1 7.1 8 
<3.00 0 0 // 

In total 14 100.0 14 

Although students identified 13 items listed in the questionnaire, there were differences in their 
mean values, which represented differences in the identifying degree. As shown in Table 3, the 
mean values of the items related to festivals, food, and values are higher than other items, indicating 
that Chinese students showed strong interest in the meaning of Chinese festivals, took delight in 
taking part in the activities of traditional Chinese festivals, and were fond of Chinese food. Among 
the three items, the mean value of item 1 (4.35) involving the meaning of traditional Chinese 
festivals was highest, indicating Chinese students preferred knowing the meaning of Chinese 
festivals instead of that of western festivals. 

Table 3. Mean values of the items identified by participants 

Mean value Items Cultural aspects 
4.00-4.50 1, 3 Festival, diet 
3.50-4.00 2, 4, 6 Festival, diet, value 

3.00-3.50 13, 11, 9, 10, 12, 7, 5, 14 Education, literature, construction,  
wedding customs, entertainment 

In total 13 9 

 It should be noted that the mean value of Item 2 (3.97) was much lower than Item 1(4.35), 
demonstrating some participants prefer some western festival activities, which meant that some 
western festivals have impacted Chinese students’ culture identity. This phenomenon could be 
attributed to the massive advertisements made by numerous businesses before those western 
festivals. It is well known to all that when a festival is coming, no matter what festival it is, 
including Christmas Day, Valentine’s Day in the West or Spring Festival, Mid-Autumn Festival, 
and Qixi Festival in China, Chinese businesses would plan large-scale advertising activities in 
various forms, among which products promotion was the most favored way to attract customers to 
purchase goods. For many Chinese, it is beneficial to buy things at a lower price. By participating in 
these promotion activities, college students gradually learned more about the festivals in the west. 
Thus, it is no wonder why the mean value of Item 2 was lower than Item 1.  

Although the participants agreed with the items related to Chinese education, literature, 
construction, wedding customs, entertainment, and arts, their mean values were lower than the 
items involving Chinese food, festivals and values. These differences could be attributed to their 
closeness to students’ daily life. Generally, the items related to festivals and food directly impacted 
students’ daily life, and they were indispensable, while other items were concerned with people’s 
spiritual needs, and they could not influence people’s life as directly as diet and festivals do. From 
the perspective of touching frequency, the latter is far lower than the former. 

As for Items 6, though it belonged to spiritual aspects, its mean value is obviously higher than 
other items related to spiritual needs, indicating the collectivist value has rooted in Chinese people’s 
mind and is an indispensable part of Chinese people’s life. The collectivism formed in ancient 
Chinese society when Chinese people depended on farming completely. With the development of 
Chinese society and technology, although agriculture is no longer the only way for Chinese people 
to live on, the value of collectivism and its core cooperation spirit has rooted in Chinese people’s 
minds. Nowadays, collectivism is not only a kind of value; it is also a way to do things, which 
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influence people’s life directly. 
What amazes us is that although many students communicate their dissatisfaction with Chinese 

education, in the survey only 22.8% of the participants expressed their wish to accept western 
education at an early age. Generally, most students identified Chinese education, and they felt that 
learning Chinese culture would widen their vision more than western culture. Undoubtedly, college 
students have confidence in Chinese culture, especially the excellent traditional Chinese culture.  

As for the items involving entertainment (Item 7 and Item 8), participant identified Chinese 
songs while holding unclear attitude toward Chinese movies, which exhibiting that English movies 
have exerted great influence on college students’ entertaining way. On the one hand, this could be 
accounting for the wide spread of English movies in China. Especially with the information 
technology advancing, more English movies are available online, causing more opportunities for 
students to see English movies. On the other hand, English movies have some unmatched 
advantages over their Chinese peers, because the technology in making movies developed for a 
much longer time, especially their stunt they used are more thrilling and authentic, which would 
attract more college students to enjoy them.  

4. Conclusion 
The results of the survey conducted among non-English Majors indicated that in general college 

students identified Chinese culture, and students’ identifying degree of specific aspects of Chinese 
culture is positively related to the frequency of direct touch with them, namely the students’ 
identifying degrees of the indispensable aspects of Chinese cultures, such as diets and festivals were 
the highest, while the items involving the aspects related to people spiritual need and life were 
identified by students gained lower degrees than the former. 

Therefore, in order to increase college students’ degree of identifying Chinese culture, it is 
necessary to provide more opportunities for college students to understand each aspect of Chinese 
culture, and make them gain the insights into Chinese culture broadly. Only by doing this, Chinese 
college students could grasp the essence of Chinese culture and have more confidence in China, 
which would lead them to learn Chinese culture with more interest and hence improve their 
competence to express Chinese culture in English. 
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